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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Draw labeled diagram where necessary. Phone and other electronic gadgets are not allowed.
   
Q 1: Objective Questions (provide answers on your answer sheet)
a) According to cognitive component of attitude model, knowledge and perception form beliefs  True/False
b) According to affective component of attitude model, consumers use emotions and feelings while evaluating products









True/False
c) Elements of learning are Motivation, Cues, Response and Reinforcement


True/False
d) Individuals reaction to drive or cue and their behaviour constitutes their response

True/False
e) The behaviorist perspective emphasizes results based on stimulus associations and is relevant when consumers’ cognitive activity is minimal






True/False
Q2. 
Define culture. How culture influence consumer behaviour in a market? 

Q3.
 How social class affects consumer purchase decision? 

Q4. 
Differentiate between Symbols and Rituals? 

Q5. 
Do you think reference group has influence on a person purchase decision….comment?

Q6. 
 Write a note on the following 

a) Opinion leaders

b) Religious Subcultures 

Q7. 
Write a note on the following 

a) Motivation 

b) Attitudes
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